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Why Sell Popcorn and Peanuts?

Scouts get to help “pay their own way” in their Scouting adventure

Earn funds so your unit can create more lasting memories together

Scouts get real-world experience in salesmanship
e Beseen inthe community and share the great things your Scouts are doing with
customers

Help supportyour council to continue making improvements to program and
facilities

3 Ways to Sell

Show and Sell
o Unitplaces order through Trails End website
o Productis shipped to council designated pickup location
o Unitpicks up their pre-purchased product and can begin selling it to
customers
o Show and Sell locations reserved by Trail’'s End. All times must be reserved
through Trail’s End Portal
= Tuesday, July 22: Units that sold $10k+ in ‘24 may reserve 4 show and
sell times
=  Wednesday, July 23: All units may reserve 2 show and sell times
= Thursday, July 24: All units open to reserve full number of show and
sell times
e Online (Trails End)
o Customer purchases product from individualized link provided by the Scout
o Productis shipped directly to the customer
o $5.99 flat shipping fee
o Take Order
o Customer purchases product from individualized link provided by the Scout
o Productis shipped to council office and then picked up by unit leader to be
distributed to customer
o No shipping cost



Trail's End. Trail’s End.

2025 Trails End Product Mix
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Additional products also available foronline purchase at htips://trails-end.com/

*Place orders directly through Trail’s End Online Leader Portal*
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2025 Whitley’s Peanuts Product Mix
Brochure Products |

f Case§

Product Description | Size  |Pack  Price
~ Honey Roasted Virginia Peanuts 200zTine | 12 | 53300
i Salted Jumba Cashews 120z Tins | 12 = $30.00
‘Home-Cooked” Salted Virginia Peanuts 200z Tins | 12 = 528.00
Dark Chocolatey Caverad Almond Clusters 100z Tins | 12 . 827.00
virginia Trail Mix | 140zTins | 12 | 325.00
Whit's Party Mix 1050z Tins | 12 $25.00

~ Milk Chocolatey Covered Peanut Clusters | 100z Tins | 12 | $22.00

~ Dark Chacalatey Covered Peanut Clusters | 100z Tins | 12 $22.00

‘Homemade" Peanut Brittle 10ezTins | 12 522.00
Honey Roasted Virginia Peanuts 12 0z Tins 12 $21.00
Hot Honey Virgnia Peanuts - New! 112 oz Tins 12 $20.00
‘Home-Cooked" Salted Virginia Peanuts - 120zTins | 12 $20.00
Additional Peanut Products (For Show-And—Sell Only)
Case |
Product Description Size Pack ~ List Price
Horey Chmamon Almends 130z.Tins | 12 = $3000
UNzalted Peanuts 120z Tms 12 = $2000
Salt & Ground Pepyper Virginia Peanuts 12 oz. Tinz 12 520,00
Salt & Vinegar Virginia Peanuts 12 oz. Tins 12 $20.00
Crabby Chesapeake Virginia Peamuts 120z Timz | 12 $20.00
Sweet & Savory Barbecue Virgnia Peanut: 2oz.Tims | 12 | $2000 |
- HotJalapeno Ranch Peanuts | 1202.Tims | 12 | 82000 |
Roasted Salted in Shell - Burlap Bag 2oz Bags | 12 $13.00

Additional Nut Mix Products (For Show-And-Sell Only)

Case ‘
 Product Description | S | Pack| ListPriee |
Whit's Party Mix | 180z Tims | 12 | S4000 |

*Place Whitley’s nut order through Council provided Google Form*

2025 Key Dates



e Wednesday, June 25: Council Popcorn Kickoff at Council Service Center
e Wednesday, July 16: Unit Show & Sell orders due through Trail’s End portal (popcorn)
or council Google Form (nuts)
e Saturday, August 2: Product distribution (Show & Sell), sale begins!
o Location tbd
e Monday, October 27: Unit Take Orders due through Trail’s End portal (popcorn) or to
council Google Form (nuts)
e Saturday, November 8: Take Order distribution
o Location tbd

e Friday, December 5: Payments due to council

Commission/Incentives

® Base Commission-30%
® Unitlogs 90% of salesinthe app inrealtime: +2% bonus
® Unitaverages sales/Scout=$300 (August 31st membership): +2% bonus

® Unitexceeds Council provided goal: +2% bonus
e Total Commission Possible: 36%

e Scouts who sell $5,000 of popcorn earn a Free Week at Camp Old Indian Summer
Camp 2026 or Cub Scout Day Camp 2026

e 12 Weekly Drawings to Win!
o Scouts that sell $200 in a week can enter to win their choice of:

& 4tickets to 2026 Greenville Drive regular season baseballgame

& 4tickets to 2026 Greenville Swamp Rabbits regular season hockey
game

& 4tickets to 2026 Greenville Triumph/Liberty regular season soccer
game

& $50 Greenville Scout Shop Gift Card

e Top 3 sellers in council choose 1 of the following:
% 4tickets to 2026 Clemson basketball game (non-conference)
& 4 Day Passes to Great Wolf Lodge
& 2 tickets to a 2026 Atlanta Braves baseball game



New to Popcorn Sale Unit Promotion

e For units who did not sell popcornin 2024
o Units receive 2 free cases of white cheddar popcorn (Trails End’s best seller)

o Unitreceives 100% commission on this product if they sell at storefronts and
sell on the Trails End app

Contact

Mike Olson — Development Director
Mike.Olson@Scouting.org
443-883-6079




Trail's End 2025 LEADER GUIDE

PREP SELL

Register Your Unit

Best Practices
» Cet started by registering « You're not seiling popcom... you're selling Scouting!
* New Leaders receive Leader Portal username 3 * For Scouts...
sfter registration = o Get g head-start with online sales in June/July
o Record sales in Trail’s End App
_ o Enter donations received as Heroes and Helpers
o Never ask customers to buy popeom... it's to support you
* Ensure ali shifts are filled or release for other Units
set Ul‘l“ & Scout G°a|s % B g)&eczg( e&}:;se;i gbc:;efronts page on Thursdays at 8pm ET for
» Start by planning your program - ask Scouts
what they want todo
* Use the goal setting tool to create a budget
* Set your fundraising goal to achieve your ™
oS Heroes and Helpers
 tps://wh-wi-training s3 armazcnaws. cor/Goae20Seiting %20Toolxsx + Traifs End ships products to mifitary personnel and their
families, first responders & local food banks
« Automatically added to Unit erders each night
Visit Leader Portal « Scouts earn 1.75 points (credit & onfine) and 1.5 points (cash)
per S1Heross and Helpers sold
One piace to manage everything!
* Reserve & manage Storefronts
» Access training page
o Leader & Scout videos, Kickoff Presentation, = ed sa
Scout & Parent Guide, Rewards flyer Trail’s Eﬂd App cl’ it les
: aﬁﬁ%‘;‘;ﬁzﬁ;gﬁ;‘%%ow Faster, safer, higher sales, & Trail's End pays all fees!
o Submit rewards * NEW Tap-to-Pay: accept payments via contactiess cards and
« Claim Unit payout smartphones - no hardware required

— « Square Bluetooth & magstripe readers are compatible

* Scouts can type cards manually
* Scouts can share orders with customers to checkout on their

Reserve Storefronts™ device

» Maximize sales by selecting “One Scout per shift”
» Entering a Unit goal is required to reserve (for participating

Councils) Cash to Credit™
e Traif's Em_:l booked hours have S300+ sales potential based on
foot traffic & trained Scouts . « Scouts receive an additional 0.25 point for every cash dollar
. Reservanon§ at Trall's End _Storefronts from Fri-Sun that have converted to credit
no Scouts signed up for shifts will be auto-released each week « Points for Storefront cash converted are splitamong Scouts
at8pmET working the store that day
* Parents keep the cash and use their card to convert
8PMET 2024 SALES RESERVATIONS » Leaders use their card to convert cash retumned from
RESERVATION July 22 $10k+ 4 Storefronts
SCHEDULE
Mon-Fri3-4 hours July 23 All Units 2

ny24  Alunis Uniimited w R A p U p

Collect undelivered orders & cash from parents
Place final popcorn order

Submit Scout Rewards

Request Unit payout or pay Council invoice
Celebrate & enjoy your Scouting year!

Rewards

« New eGift Cards*: Amazon, Target, Waimart, Prepaid
Mastercard® , and morel

« Earn more with one Scout & Parent shifts Thank for choosing Trail's End!

* Scouts receive more points with Herces and Helpers, app credit ank you ror choosing frall s Endt

SUPPORT & FAQS

https://support.trails-end.com/

Scout Participation

* Explain "what's in it for Scouts / families” to participate
» Share geals & budget with parents
= Al Scouts need a Trail's End account

o CGive Trail's End Unit Code to hew Scouts to register

o Returning Scouts use their 2024 username [ JOIN TRAIL’S END POPCORN

COMMUNITY ON FACEBOOK

o YS /W shook.com/i s/ TEPopcomCo
pm Al Mm ations ara su L{(“C\ tothe Twl s End Terms & Condiitions; itps:/fwy ok.com/groups/TERPopcormCommunity
tached are rademarks
t gach company s wobsite
nd warrant to us that
ority age is older).

’3"103”

fonal Terms & Conditions o
d!.







_Trail’s End.

PREP

Trail’s End App [Eliar[=]
L]
New Scouts: download & register
» Use your zip code or Trail's End Unit Code E

* Families can use the same email for muitiple
accounts, but each Scout needs their own account

Returning Scouts: downioad or update, and use your 2024
username

Families: login o all Scout accounts and easily switch accounts by
tapping the arrows at the top of the app dashboard

 ttps: forcodoptais-enct |
Explore the App

* Set your goal on the dashboard
» Customize your oniine fundraising page
» Sign-up for storefront shifts
c View site instructions for store / setup details
* Watch storefront videos on Training page

Practice Your Sales Pitch

“Hi, my name is (first name only!) and ’'m earning my way
to {goal for your funds}! Can | count on your support?

My favorite flavor is (pick onel). If you don’t have
cash, don’t worry, we prefer credit card!™

Remember! NEVER, NEVER, NEVER ask customers to buy popcom.
if you cannot remember your sales pitch, say, “Will you help me go
to Camp?” Even if the customer says no, always say, “Thank you™
and “Have a good day.”

Sales Tips

Follow the Guide to Safe Scouting at all times
Make a list of family & friends to ask

Sell individually at storefronts with your parent
Wear your field uniform

Join the Trail's End Scout Parents Community on
Facebook for best practices & support

Storefronts™

* Thank store managers & employees for supporting Scouting!

* Setup table near exit door, or where specified by store

» Enhance the shoppers’ experience; do not pester or be overly
aggressive with customers

* Respect store equipment & merchandise

+ Leave No Trace!

My Leader:
Phone / Emai:
For more information, visit our FAQs =

2025 SCOUT & PARENT GUIDE

SELL

Best Practices

* Record all sales in app, including donations

* Herces and Helpers™: your customers can send products to
military treops, first responders & food banks, while stilf
supporting you!

* Follow-up with online customers who have not supported

* Setgoalinthe app & track your progress

Sales Methods

« Storefronts: sign up and work shifts at high foot traffic
iocations (1 Scout per shift performs best)

» Oniine: share your page with family and friends via social,
email, or text; products will be ship to them.

» Scout Sales: sell to family & friends in persen

Rewards

Choose the prizes you want by recording sales in
the Trail's End App and coliecting points towards
eGift Cards!
» New eGift Cards*: Amazon, Target, Waimart,
Prepaid Mastercard®, and more!
» Heroes and Helpers: 1.75 pts {credit & online), 1.5 pts {cash)
* Credit & Online: 1.25 pts
s Cash:lpt
o Each sale only accrues points in the applicable category
above in which it will earn the most points
* QCash to Credit™: receive additional 0.25 points for every cash
dollar converted to credit
o Points for Storefront cash converted are split among
Scouts working the store that day
* Scan QR code fiyer to view storefront & online bonuses!

Trail’s End App - Credit Sales

Faster, safer, higher sales, & Trail's End pays ali fees!
* NEW Tap-to-Pay: accept payments via contactiess cards and
smartphones - no hardware needed
* Square Biuetooth & magstripe readers are compatible
s Scouts can type cards manually or share orders with
customers to checkout on their device

WRAP UP

Promptly deliver undelivered orders

Tumn in cash to your leader

Thank customers

Claim Rewards

Choose the prizes you want with your eGift Card

Enjoy your Sceuting year!

~Adicitional Tarms & Conditions apply. All promaotions are subject 1o the Trail's Ead Terms & Cenditions:
W b at portsltrad d.comylegal/terms. identifying marks attached are trademarks
of & d by sach 1 company andyor its offifiates. Please visit sach company's website
for additional terms and conditions. By claiming certain gift cards, vou represent and wanant to us that
you are at joast 18 years of age {or older it you resids in a state where the majority age is oider).







Trail's End. 2025 SCOUT REWARDS

NEW REWARD OPTIONS* - PICK ONE OR MULTIPLE!

AMAZON, TARGET, WALMART, PREPAID MASTERCARD®, DICK‘S SPORTING GOODS, NINTENDO, REI,
GAMESTOP, BASS PRO SHOPS, BEST BUY, CABELA‘S, APPLE, LEGO, XBOX, AND PLAYSTATION

Choose the prizes you want by recording sales

(’ r V in the Trail's End App and collecting points
\\ N towards eGift Cards and Prepaid Cards
‘ . Levels POints DELEV?RGEE){-BtV?RaA'I‘Ld‘S END
y ) : V% A 18 : 17,500+ i\ 10%of points
X/, 4 7 E 15,000 E $1,250
16 E 12,000 E $1,000
] ]
15 y 10,000 ] $750
EARN MORE WITH s R LR
™ ] 1
HEROES AND HELPERS w1 o0 ! saso
1 ]
Points* (per $1sold) 12 i 5,000 E $350
Heroes and Helpers 1.75 (credit & online) / 1.5 (cash) . E i E e
10 : 3,500 ! $200
App Credit & Online 125 ) 1
9 : 3,000 : $150
App Cash 1 1 1
8 - 2,500 - $100
Each sale only accrues points in the applicable category above in | 1
which it will earn the most points 7 : 2,000 : $70
pash to Credfﬁ*f' - £ 6 i 1,750 E $60
4 E 1,250 5 $40
EARN MORE WITH s 1 e s30
ONE SCOUT & PARENT 2 1 om e
1
STOREFRONT SHIFTS Ee, BT -
2025 Bonus Rewards*
Jun 30 8pm ET - Nov 30 6:59pm ET
Sell $500 or more per hour per Scout E."}E EARN MORE! EASIER!

¢ Earn1bonus point per dollar sold
Sell $300-$499 per hour per Scout

* Earn 0.5 bonus point per dollar sold
Sell $500 or more online

e Earn 250 bonus points

L
_Si‘gj Download the Trail’s
4 End App today

T
et
-
[=].23

Trail's End Distributed Rewards earned in 2025 must be claimed by June 30, 2026.

*Additional Terms & Conditions apply. All promations are subject to the Trail’s End Terms & Conditions; view complete details at portal.trails-
end.com/legal/terms. The merchants represented are not sponsors of the rewards or otherwise affiliated with this company. The logos and other
identifying marks attached are trademarks of and owned by each represented company and/or its affiliates and do not indicate any relationship,
sponsorship, or endorsement between Trail’s End and the owners of these trademarks. Please visit each company's website for additional terms
and conditions. By claiming certain gift cards, you represent and warrant to us that you are at least 18 years of age (or older if you reside in a state
where the majority age is older). Virtual Prepaid Mastercard is issued by Pathward®, N.A., Member FDIC, pursuant to license by Mastercard
International Incorporated. Mastercard and the circles design are registered trademarks of Mastercard International Incorporated. No cash access
or recurring payments. Can only be used in the U.S. where Debit Mastercard is accepted online, for phone/mail orders or in stores that accept
mobile wallet. Card valid for up to 6 months; unused funds will forfeit after the valid thru date. Terms and conditions apply.






